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Fundamental Approaches to Mass Communication Studies

» Concept of communication theory & its development (Paradigms
&Anomalies)

> Media Effects Studies:-

Magic bullet theory — Limited media effects-
Theory of selectivity-Media determinism-
Cultivation theory- The spiral of silence-
Powerful Effects Model-

Uses and gratification-Agenda setting.

Gage keeping.

» An Overview of liberal — pluralist & dominance theory.
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RESEARCH METHODOLOGY
» Science & Scientific Approach.

» Problems & Hypothesis.

» Constructs, Variables & Definitions.



» Steps in Research.

» Quantitative and qualitative approaches and research designs.
» Sampling.

» Content Analysis.

» Questionnaire Construction.

> Interviews.
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