
 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

Branding and IMC 

Brand: 

A  name, term, sign, symbol or design, or a combination of them, intended to identify the goods or 

services of one seller from those of competitors  

American  Marketing Association 

A brand is a collection of actual and emotional characteristics associated with the particularly 

identified product or service and differentiates that product or service from the rest of the 

marketplace. 

Egan, J. (2007), Marketing Communications, Thompson Press 

“Products are made in the factory, but brands are created in the mind” 

Walter Landor 

 


